




The Poll on ASEAN Awareness 2018 provides insights to gauge 
the understanding, knowledge and perceptions of ASEAN 
peoples toward ASEAN. The PoAA polls a cross-section of 
ASEAN citizens including youth, general public, civil society 
organisations and businesses, and this PoAA report highlights 
the key �ndings of the 4,485 respondents to the poll.

The PoAA �ndings will further strengthen ASEAN’s ongoing 
efforts to effectively reach out to ASEAN citizens through 
engaging narratives and multiple communication channels as 
we seek to promote “ASEAN: A Community of Opportunities for 
All”.

How well do you know ASEAN?
What does ASEAN mean to you?
Do you feel you are an ASEAN citizen?
What are your hopes for the region?
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METHODOLOGY

The survey instruments, comprising 21 to 24 multiple
choice and open-ended questions, were administered
to 3 categories of respondents:

Business
Sector

Civil Society
Organisations

In-depth interviews &
online survey

In-depth interviews &
online survey

General Public

Respondent
Profile

Data was collected from
October to December 2018

401 184 3,900
Online survey 68%

Face-to-face survey* 32%

Male
50.5%

Female
49.5%

ASEAN citizens age 15+

* Face-to-face surveys were conducted in the capital city and,
where applicable, 2nd largest city of each ASEAN Member State
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Across the 10 ASEAN Member States,
96% of respondents are aware of ASEAN

But fewer than one-third claim
to have knowledge of the ASEAN
Community and its three pillars
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9 out of 10 respondents identify
themselves as an “ASEAN citizen” at
some level

I identify myself...

by my nationality 98%
96%as an Asian



2 out of 3 respondents believe that a
shared identity is essential in creating
a stronger region

Top factors contributing to shared
identity are:



More than 4 in 5 respondents have a
positive perception towards ASEAN



Almost 4 in 5 respondents are optimistic
that ASEAN will successfully bring shared bene�ts
and prosperity to the region in the future



Almost half of respondents believe that political-security agenda
should be the key focus in developing a stronger ASEAN



TV and the Internet are the most used and the most preferred sources
of information amongst ASEAN citizens







More than 4 in 5
respondents enjoy 
the benefits brought
about by ASEAN



The Association of Southeast Asian Nations (ASEAN) was established on 8 August 1967. The Member 
States are Brunei Darussalam, Cambodia, Indonesia, Lao PDR, Malaysia, Myanmar, Philippines, 

Singapore, Thailand and Viet Nam.
The ASEAN Secretariat is based in Jakarta, Indonesia.

For inquiries, contact:
The ASEAN Secretariat

Community Relations Division (CRD)
70A Jalan Sisingamangaraja • Jakarta 12110 • Indonesia

Phone: (62 21) 724 3372, 726-2991 • Fax: (62 21) 739-8234, 724-3504 • E-mail: public@asean.org
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